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. Scottish
Introduction Tourism Index

; * Online Survey of 512 Scottish adults
§5s;7 ! AN investigating their views about
v 5 . ‘e . holidays and travel during COVID-19

A monthly tracker of - A monthly tracker of A monthly tracker of
Scottish tourism intentions . S Scottish tourism intentions Scottish tourism intentions

shikng COAIO19 G s w— during COVID-19 : ' : * Representative sample of the
e : e SR Scottish population, weighted by
age, gender, socio-economic
grouping and region of origin

56 Degree Insight defines who we are and where we come from. Our home turf, the Edinburgh e Wave>b fieldwork, our first wave
area, sits on the 56 Degree North line of latitude and we provide precise direction and insights . d k
looking at your business issues from every possible angle. since AUgUSt 2020, was undertaken
A hly tracker of s
Scottsh turtam intentions ; 50 () Gl T S from 11th — 14th March 2021

during COVID-19

v e

e : ; » * Sample and fieldwork provided by

Shee Yonder Data Solutions (previously
known as Populus Data Solutions)

YONDER

DATA SOLUTIONS
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What we’ll cover today

Scots’ feelings about travel in general

The desirability of different destinations

Scottish staycation prospects for 2021
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The anatomy of the Scottish Staycation in 2021 S e Sl

Impact on Communities
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How ScOTS WERE FEELING ABOUT HOLIDAYS AND TRAVEL IN THE MIDDLE OF THE FIRST LOCKDOWN — EARLY MAY 2020:
In the midst of the first lockdown last year, we saw that Scots had a wide range of feelings about

future holiday taking, ranging from fear to travel again to a desire to quickly get back to normal

A

SCARED — NERVOUS ABOUT TRAVEL
AND FEELING VERY WARY (11%)

Cannot see how air travel will be
possible for a while - busy airports and
full gircraft are one of the best
situations for the spread of disease.
Same with public transport.

Feel nervous , going to
avoid travel till its settled

Very, very wary

Scared to be with a

| am in the shielded group i .
of people. | will be very ot of people
cautious of going away
anyw.her e until | know | would use our own transport. Keep
covid19 has passed away from crowds or restricted spaces.

DEGREE
INSIGHT
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EXPECT TO TRAVEL IN FUTURE BUT WITH ADDITIONAL
CAUTION, PLANNING AND SOME CHANGES

| would try to avoid public
transport, buses, trains and planes
and would ensure | had plenty of

hand sanitiser and wipes.

It has not decreased my motivation
or ambition to travel, However it
has made me think about how [ can
travel more conscientiously and
safely. This is in reference to both
COVID and global warming.

https://www.56degreeinsight.com/scottish-tourism-index-march-21

NOTHING’S CHANGED — EXPECT
TO CONTINUE AS BEFORE (17%)

Makes me desperate
to go travelling

I am still not scared to go places
as | think if you take care you
should be ok. it's like the cold or
the flu. if you don't pick up the
virus you cant get sick.

My opinion on travel hasn’t
changed at all.

Source: Wave 1 (May) Data
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HOw SCOTS ARE FEELING ABOUT HOLIDAYS AND SHORT BREAKS ALMOST A YEAR LATER — IN MARCH 2021: 562&,’% .
Around half of Scots are not really thinking about holidays at the moment although almost Scottish

three in ten are keen for a holiday in the summer or even sooner Tourism index

Sl Not in my thoughts Something for later  |SProbablylaterinyears|Probably inthe summer| As soon as possible

I am not thinking 1 am not thinking I plan to take a holiday | I’'m keen for.a holiday | am desperate to
about holidays at all about holidays at the butitwill probabl at some pointin take a holiday and
in 2021 — I have other be abitlater.in the summer.whei will do so as soon as
priorities g [HEYEaT; itissafeitodoso) itisipossible;

Pre-Nesters

o
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WHY SCOTS FEEL HOW THEY DO AT THE MOMENT ABOUT HOLIDAYS - MARCH 2021:
When asked why they feel how they do about holidays, there is an emotional ‘tug-of-war’
between a desire to stay safe on one side and a need for travel on the other

b6
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Holidays not in my thoughts /
Something for later

49% of Scots

Doesn’t yet feel safe/ too much risk of o
transmission 25%

Its too soon/prefer to wait until things ®
settle down 14%

Not a priority/ no plans 13%
Too much uncertainty/ ambiguity 11%
Can't afford to/ too expensive 11%

“I have no confidence as yet to feel safe travelling or
visiting another country despite being vaccinated.”

“We don’t know for definite that it will be safe to
travel. Even if it is safe with the increase of people
travelling the chance of another spike is greater.”

“I'm not confident it will be safe to take a holiday this
year even when we have had the vaccine, | still think
there could be a further lock down around summer.”

“As | am not working at the moment my priorities are
finding a job - holidays are not a priority.”

Scottish Tourism Index — Wave 5: March 2021

Holidays considered but probably
|ater.in year.

Its too soon/prefer to wait until things G
settle down 31%

Doesn’t yet feel safe/ too much risk of G
transmission 18%

The vaccine rollout provides confidence  17%
Need to wait until lowered restrictions 14%

Can't afford to/ too expensive 7%

“I am not keen to join a stampede of people who
want to go on holiday. | will assess the risk of
travelling by different means and decide how and
where to travel when | decide the risk is worth
taking.”

“Summer is too soon, situation could change rapidly
again but hopefully will have calmed down in more
places later in year with more vaccines.”

“Won't consider holiday until later, more people
vaccinated, rates very low.”

Want a holiday as soon as possible /
In the Summer

Need to get away/escape/deserve a %
holiday 44%
Need to travel to see family 11%

Need holidays for mental health/ to relax 8%

Will only consider domestic holidays for
now / ! 6%

The vaccine rollout provides confidence 5%

“I haven't had a break since September 2019 and am

so exhausted having worked the whole way through

the pandemic and never being able to relax or blow
off steam. A break is a priority.”

“I need to get out my house as live alone and feels
like a prison. | need a break ASAP”

“Because | enjoy travelling - | usually travel often and
have missed doing it since the pandemic started. It
will be nice to get a change of scene too.”

https://www.56degreeinsight.com/scottish-tourism-index-march-21
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HOW SCOTS ARE FEELING ABOUT THEIR PERSONAL FINANCES IN MARCH 2021: 56‘;“"
-

INSIGHT

Over a third of Scots’ finances have been significantly impacted by COVID-19 — a consistent Scottish
proportion over the last year which undoubtedly impacts on holiday considerations Tourism Index

My personal finances are being impacted significantly by
the current COVID-19 restrictions

2020 -May: 33% June:33% August:35% in agreement

March 2021: 34% in agreement

Greatest impact on: Least Impact on:

* Pre-nesters (47%) * Empty Nesters (21%)
* Families (43%) * ABC1s (28%)
* C2DEs (39%)

]
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HOW SCOTS ARE FEELING ABOUT AIR TRAVEL IN 2021: -7
>4 INSIGHT

Scots’ worries about air travel in 2020 have continued into 2021 with almost three quarters Séonisn
unlikely to consider flying to a holiday destination this year Tourism Index

Unlikely to consider travelling by air during 2020
June 2020: 68% in agreement

Unlikely to consider travelling by air for a holiday or break during 2020

July2020: 789 in agreement

Unlikely to consider travelling by air for a holiday or break during 2021

August 2020: 60% in agreement

Unlikely to consider travelling by air for a holiday or break during 2021
March 2021: 72% in agreement

Greatest agreement: Least agreement:
* Empty Nesters (79%) * Pre-Nesters (56%)

* Families (76%) * ABC1s (69%)
* C2DEs (74%)

]
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Short breaks
&holidays — TyRISM DESIRABILITY SCORE — HOLIDAYS AND BREAKS IN SCOTLAND:

in Scotland

B ol

A ;\‘ * Scots’ desire for short breaks or holidays in Scotland when lockdown restrictions

* ax permit has increased slightly on those recorded in the first lockdown last year

The destination type |
would consider taking
as soon as it’s feasible

Definitely not the
destination type I'd
consider at that time
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Short breaks
& holidays TOURISM DESIRABILITY SCORE — HOLIDAYS AND BREAKS IN SCOTLAND — VARIATIONS BY LIFESTAGE:

g ) These levels of desire for Scottish holidays are mainly driven by pre-nesters and
* ax families, both with desirability scores significantly ahead of empty nesters

in Scotland

The destination type |
would consider taking
as soon as it’s feasible

R R EEEE

Definitely not the
destination type I'd
consider at that time
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Short breaks
& holidays
in England/Wales

TOURISM DESIRABILITY SCORE — HOLIDAYS AND BREAKS IN ENGLAND AND WALES:
An interest in short breaks and holidays in England and Wales is much lower

among Scots, though perhaps marginally ahead of June 2020

i

The destination type |
would consider taking
as soon as it’s feasible
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Definitely not the
destination type I'd
consider at that time
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Short breaks

& holidays
overseas
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TOURISM DESIRABILITY SCORE — HOLIDAYS AND BREAKS OVERSEAS:
The desire to travel overseas for holidays and breaks is lower still -

and below the levels recorded during lockdown in 2020

The destination type |
would consider taking
as soon as it’s feasible

Definitely not the
destination type I'd
consider at that time

Scottish Tourism Index — Wave 5: March 2021

B
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TOURISM DESIRABILITY SCORE
In Summary.....the relative appeal of a staycation in Scotland in 2021 is clear,

relative to the lower levels of interest in trips to other parts of the UK or overseas.
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LIKELIHOOD TO VISIT DIFFERENT DESTINATIONS IN 2021: 56‘;%“
Scotland is clearly the most likely destination for most Scots’ holidays this year — 46% are either definite scmisn

or very likely to take a home holiday and a further 24% are fairly likely to do so Tourism Index
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THE POTENTIAL SCALE OF SCOTTISH STAYCATIONS IN 2021 — PENETRATION WITHIN THE POPULATION:

Just under 4 in 10 Scots are seriously considering, planning or have booked a 2021 Scottish holiday
— but a further 35% of Scots might be persuaded — 3.2 million adults in total

A Scottish holiday in 2021....7

0.63m

(14%)

NODEROUEREINKETAIIBUTIMERT No intention of taking
takela2021)Scottishiholiday) a Scottish holiday

Seriously considering a
2021 Scottish holiday,

o
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THE POTENTIAL SCALE OF SCOTTISH STAYCATIONS IN 2021 — VARIATIONS BY DEMOGRAPHICS:

Families and ABC1s are most likely to have booked, planned or be seriously considering a Scottish sGuﬂisn

holiday in 2021 - slightly ahead of pre-nesters and significantly more likely than empty nesters. N

SCOttiIshiholiday;

All Scots ‘ 23% ‘ 5570 28%

ety vesters (0 I

vocrs (0 I

“ Already boolfed PIanqing a 2.021 .Seri?usly Not 351:)113,?13 inidetail| No‘intention pf
£ a 2021 Scottish Scottish holiday | considering a 2021 butimightitakea2021" taking a Scottish
‘ holiday cottishiholida holiday.

]
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LEVELS OF CONFIDENCE THAT THEY WILL BE ABLE TO TAKE A SCOTTISH HOLIDAY IN 2021:
Amongst the 7 in 10 Scots who have booked, are planning, seriously considering or even just thinking
about a 2021 staycation, just over half of them are confident that the holiday will be possible (56%)

Already Planning a Seriously

All booked, planning,

considering or thinking about a e 2oz | considering o
Scottish holiday in 2021 Scottish h?lidgy holi(‘:ioat\:IS iﬁ;ﬂ%g“iﬁ
holiday. ' holitay]
Very confident 7% m £ __
I
36%
Quite confident 50%
44% 9
’ 73% 63%
52%
Not very confident 38%
35%
25%
19%
Not at all confident [ A = bad

o
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WHAT’S IMPORTANT ON A SCOTTISH HOLIDAY IN 2021? Y
Hygiene and cleanliness top the list as the most important factors to be adequately addressed Scottish

on a Scottish staycation in 2021- a similar response for 2020 holidays last August ity

1
-
Very Important Importance: March 2021 vs August 2020

F!
e e s (75 I -
Hygiene and cleanliness in places visited generally ‘ 26% 97%
Availability of your preferred accommodation choice(s) | 447 93%
The value for money experienced on the holiday 497" 92% .
The attention paid to physical distancing and processes 39% 89% -

in indoor locations -
The behaviours of other visitors and tourists 457 89%
Extent to which you can escape crowds of people 5970 86%
The range of places open and available to visit ‘ 4570 ‘ 83%
Eating/drinking out options available ‘ 4570 ‘ 80%
The range of signage and information available around 43% 36% 79% -
how establishments are dealing with Coronavirus

The welcome provided by locals in the destination ‘ 4870 70%
Availability of local produce to buy ‘ 4070" | 58%

L’

v
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HOW SCOTS ARE FEELING ABOUT OTHER ASPECTS OF A SCOTTISH STAYCATION, MARCH 2021: B B
As in 2020, many Scots are keen to lend their support to the tourism industry by booking a holiday as Scottish

soon as they can — and three quarters would happily go ‘off the beaten track’ Tourism Index

I’d be willing to visit places off the beaten track in
Scotland which might be a bit quieter rather than
the more obvious places I’d traditionally visit

March 2021: 76% in agreement
(June 2020 - 82% in agreement)

| am keen to support the Scottish tourism
economy this year by taking a holiday/break in
Scotland as soon as it becomes possible

0,
March 2021: GGA) in agreement
(June 2020 - 68% in agreement)

” ——
;r‘mm Scottish Tourism Index — Wave 5: March 2021 //www.56degreeinsight.com/scottish-tourism-index-march-21
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THE ANATOMY OF THE SCOTTISH STAYCATION IN 2021 — WHEN SCOTTISH BREAKS MIGHT BE TAKEN:

Although 9% anticipate taking a holiday before the end of May, around half are expected to be
in the July-September period

Apr May Jun Jul

All Scots
considering | 2%
aholiday 1\ __

% | 34 14%

S -
o (o o (50 (i D~ D

e
e

o
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ABCls 1% | &% | 44

Empty Nesters 2%| 10% | 9%
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THE ANATOMY OF THE SCOTTISH STAYCATION IN 2021 — WHERE THESE HOLIDAYS WILL BE TAKEN 56‘;’%55
Rural locations hold greatest appeal for Scots holidays in 2021 with the Highlands leading the Scottish
way, followed by Argyll, Edinburgh & Lothians, Aberdeenshire, Ayrshire & Arran and Perthshire ity

DEGREE
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Pre-nesters
- '—d:-s—:‘.r*\l’:zi'—‘:\
51% 48% |

1 7 % | allaleidlns e
16%
15%

PDundee'&"Angu 6%
PuterHebride 5%

S S - unuAuu;k(

SAVERTEEATSANg 14% Wliom Lo A e A
BRONENTPoceaenSEmnEl 10% | 14% [W15%M | % b / :
| 9% J§ 16% (W8N
| 6%
| 5% |
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THE ANATOMY OF THE SCOTTISH STAYCATION IN 2021: ACCOMMODATION CHOICES
As was the case in 2020, self-catering is the most popular form of accommodation that Scots will

choose (47%) with a major swing to self-catering from pre-Pandemic accommodation choices

Preferred Accommodation choice

Less likely to consi m
5% 63% . m +26%
17% 62% . m +4%
22% 65% . 9%
61% . -13%
% 60% . E 6%
1% 74% . _:@ +4%
72% . _E ¥2%
63% . m +5%
1% 67% . m +11%
59% . ﬂ -28%
14% 71% . M :

o
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Small hotels J:¥V.L74

Guesthouses / B&Bs

Large hotels

Room in private home LA

Stay with relatives EEY
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Stay with friends b2

13

Tent / canvas EELA

Campervan A

Hostels/bunkhouses 314

Own caravan ¥4
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THE ANATOMY OF THE SCOTTISH STAYCATION IN 2021: ACTIVITY CHOICES
The natural outdoors, rest and relaxation and outdoor pursuits will have greater

appeal on a 2021 Scottish break; events and meeting locals have much reduced appeal

DEGREE

56

Non-rejectors of activities

98%

99%

82%

94%

62%

94%

CEV

92%

95%

82%

Scottish Tourism Index —

Visiting the natural outdoors

Rest and relaxation

Active outdoor pursuits

Visiting historic sites and properties

Outdoor sports

Visiting purpose built attractions

Shopping for gifts, souvenirs

Cultural activities (e.g. theatres,
museums)

Meeting / mixing with locals

Attending events and festivals

Wave 5: March 2021

Less likely to consi

4% 60%

61%

w
X

64%

% 70%

% 72%

17% 66%

72%

21% 67%

] © [
X

m Net gain/loss

+33%

+33%

+26%

+12%

+12%

+1%

-6%

-8%

-29%

-29%

https://www.56degreeinsight.com/scottish-tourism-index-march-21
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THE ANATOMY OF THE SCOTTISH STAYCATION IN 2021 — EATING AND DRINKING Y

Reflecting the trends we saw in 2020, on a Scottish staycation there is a likely move away from Scottish
eating in restaurants and bars to cooking at the holiday home and takeaways e

Eating and drinking out in Buying takeaway food during Buying groceries and cooking
restaurants and bars your holiday your own meals on holiday

-13% +15%

15% 25% 36%

. 2\ ) )

s

v
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THE VIEWS OF LOCAL COMMUNITIES ABOUT TOURISM IN 2021:

Although Scots are keen to take holidays at home, a feeling of nervousness about tourists coming
into their own communities remains — though less so than in 2020

Totally comfortable,
and ready to

Fairly comfortable,
ready to welcome

Some concerns - ready
to welcome visitors but

only from Scotland and
‘withcertainiconditions

A number of concerns J| Extremely concerned,
- would only want a would prefer no

fairly small number of J visitors coming to my
more local visitors area yet

welcome visitors
from anywhere now

visitors from anywhere
but with certain
‘conditions

(7% | 30% | 30% |

- 9% | 32% 4 g 20% | 13%

All Scots o o W) o o
2 |2 | 12% | 11%
Central belt
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In Summary.....
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IN SUMMARY.........(1) Scoftish

Tourism IIIE’

Whilst there is room for some optimism, the latest Scottish Tourism Index demonstrates that there are a
number of challenges ahead to ensure home-base holidays (staycations) can provide the tourism industry
with the much needed boost it needs in 2021

* Qver a fifth of Scots are simply not thinking about holidays yet (22%) and 27% feel that holidays are
something they won’t be planning for some time. These groups remained concerned about risks of
transmission and would like to wait until the vaccine rollout and declining cases reach a level where they
feel completely safe.

* However, the remaining half of the population are more positive about taking a holiday this year —
indeed 1 in 8 (12%) are desperate for a holiday and will take one as soon as they can. Members of this
group feel they need to travel, to escape from the difficulties of the last 12 months.

* Almost half (46%) of Scots are very likely or definite about taking a home holiday this year —and a further
24% are fairly likely — 7 in 10 Scots overall. This compares with around two in five likely to go elsewhere
in the UK (42%), three in ten into Europe (29%) and 11% further afield.

* However the uncertainty of what will be possible this year means that only a small proportion of Scots
have already booked a 2021 staycation (5%) while a larger percentage (32%) are just at the planning or
consideration stages.

* When asked to rate the importance of a different factors if they were to take a Scottish staycation high
standards of hygiene and cleanliness were rated most highly. Mitigations to aid social distancing remain
important but notably less so than in the summer of 2020. More important in 2021 were reassurances
that there would be a range of places open to visit and where it would be possible to eat and drink.
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While 17% of Scottish staycations are expected to be taken before the end of June, a larger percentage
(51%) are expected to take place between July and the end of September, and 14% in the last quarter.
Reflecting the uncertainty amongst consumers, 18% of those planning a trip are unsure of when.

* Asin 2020, rural locations continue to hold greatest appeal with the Highlands leading the way,
followed by Argyll, Edinburgh & Lothians, Aberdeenshire, Ayrshire & Arran and Perthshire.

e Also reflecting demand in 2020, self-catering accommodation continues to be the most popular for
holidays planned for 2021 with 47% intending to stay in this type of accommodation. Small hotels are
likely to be used by 44%, guesthouses/B&Bs by 33% and large hotels by 30% - and all other types of
accommodation by less than 15% in each case.

* Underlying these percentages there are shifts in accommodation preferences compared with pre-
COVID. Self-catering in particular now has much greater appeal (+25% swing) as do campervans
(+11%).

* Interms of activities undertaken on holidays, 33% of Scots are more likely to consider visiting the
natural outdoors on a Scottish holiday post-COVID-19, and a similar percentage are more likely to seek
rest and relaxation. More active pursuits such as walking and cycling are also more popular with +26%
appeal. In contrast indoor activities such as visits to arts and cultural venues and shopping for gifts and
souvenirs will still have reduced appeal.

* Considering Scottish community attitudes to the re-opening of tourism, although a degree of reticence
y remains (23% would at most only want small numbers of visitors), compared to 2020 there is a more
7 = relaxed attitude towards visitors generally with almost half (48%) pf the population feeling comfortable
g > and ready to welcome visitors.
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Download the Report here:

Any questions? A follow-up discussion?

jim.eccleston@56degreeinsight.com | +44 (0) 744 703 1396
duncan.stewart@56degreeinsight.com | +44 (0) 771 786 8770
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