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Facebook Content marketing activity​
Responsible travel ad​

https://www.youtube.com/watch?v=3a0aDNFok1M
https://www.youtube.com/watch?v=jdfu7d03Vec
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Social posts and ads

Influencer marketing

Bauer presenter radio reads – key tactical messages
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Objective • Inspire Scots to travel responsibly, once 
current restrictions ease

Activity Aspirational ‘Let’s keep Scotland special’
• Digital display, social and YouTube ads
• Radio adverts: Bauer, Global, digital
• Influencer activity
• Out of home (billboards)

•

•

•

•

•

•

•



Objectives • Continue to broaden awareness of what a 
holiday in Scotland offers

• Drive conversion to bookings for Scottish 
businesses

Activity • Offsite adverts, social posts & emails and ads on 
Expedia targeting people searching for UK 
breaks from end of April 2021 (tbc)

Insights • Search and bookings significantly increased 
after UK lockdown easing announcement on 
22 Feb

• 51% searches are for 91+ days
• 50% bookings are for 91+ days

Objectives Raise awareness of what a holiday in Scotland offers

Activity Themed content hubs on Trip Advisor (wellness, outdoor, city 
breaks) incorporating links to businesses and video ad 
promotion
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