TING THE SOUTH OF
TLAND ON THE MAP™ ™
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The challenge







“Let’s go
to Glencoe!”










How do we
make the
South the go-
to place, not
the go-
through
place?



The South is
the gateway
to Scotland
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Anyone driving, training or coaching to Scotland will arrive in
the South first - the very first experiences, touchpoints,
memories of Scotland are forged here. But from a historical
and cultural perspective the South is also central to so much of
Scotland'’s history - battles (both victories and defeats) have
left an indelibleimpression that is felt nationwide. Scotland’s
identity and psyche were born here. Scotland starts here.
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IF THE WALLS
COULD TALK

STARYS HERE

A TASTE OF
TRADITION THE SPIRIT

STARTS HERE STARTS HERE

FROM GRAIN FAMOUS
To GLASS | .. FOOTSTEPS
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WOOLIES?

STARTS HERE
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Whiat would you like to discover?

Cuftwre

Popular Tours T O -

V000690
00G0o

Walking™ -

Explore A fuan & 8

Nature

Rosshyn Ovapel and  Cockburmapeth 1o
Clen Wale Oomian

History and Herltage Tralls

SCOTLAND
STARTS
gum :

£ [
® App

an the

Store
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Website results

(Aug 21-Jan 22)

| +300.7%

traffic year-on-year

:8: 40,000

monthly visits

® 1.03 min

dwell time

32% g0 on to visit

local attraction websites

COTLAND
TARTS
HERE




Social media activity 2021

Follower Growth

37004 2416 5421 253.8% increase in page likes

year-on-year
@
f Q

@ 215% increase in website traffic

249.8% increase in page followers
year-on-year

373.5% increase in impressions
year-on-year

6 month growth

From social media year-on-year

= —
Facebook Facebook - Instagram - Instagram -
- Aug 2021 Jan 2022 Aug 2021 Jan 2022
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- Ourgoal:
"To became the number 1 rural
holi day de: tination in the UK.
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Staycations are here to stay

E What's On * What's On News

Half-term staycation bookings boom with record numbers e
planning UK breaks

Most popular locations are Whitby, Ambleside and Bowness-on-Windermere, according to rental agency Sykes Holiday
Cottages




TARGETED
MEDIA
CAMPAIGNS

Anyone within a 2-6

hour travel time.




. Build awareness



Destination brands - can you tell them apart?
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lovecornwalluk TR B8 -
- visitdevon [N B -

Jisit )
C\&JI“ h-‘ g H 3,084 posts 116k followers 5§64 following
We 1,688 posts 36,6k foliowers 1,155 following

Visit Cornwall

Trave! compény :::::Irl cial Destination Management Qrgarisation for Devon - England's most

i i E
« The Official Tourist Board for Corrwall A
beautiiul county Svisitdevon Slovedeson
£ Sharing everything Cormwall has to offer wvrwvisitdevon.co.uk

Tag wilovecornwall $0 we can see your amazing posts W
linktr.ee/lovecornwalluk
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lakedistrict IEEN B -

617 posts 255k followers 2,063 foliowing

Lake District

Cumbria, England

Edited by @timhoit

Follow & Tag for feature!

Top Rated Lake District book U
www.lakeland.co.uk/26805/A-Year-Like-No-Other-Book-by-Steven-Watts

officialisieofskye I B

S4Tposts  TSkiclowers 9 folowing
Isde Of Skye

Inie of Skye's official nstagram account, Tag Sotficialisiectskye to give us
penmission 10 feature on I and FB.

DM for acvertising rates

Wi Lacebook. com/groups/4 28836581133220/7red s share

T )
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discoversouthscotiand IEZH B

417 posts 5,522 followers 357 foliowing

Scotland Starts Here
Discover South Scotiand - Dumfries & Galloway and the Scottish Boeders,
Tag us or use #ScotlandStartsHere to give us permission to share,

www.scotlandstartshere.com

visitorkney T B -

1,323 posts 50,8k followers 21 following

Orkney Islands

An archipelago of over 70 islands off the north coast of Scotland,
Vibrant, Unique. inspirational,

Share your journey #VistOrkney

www.orkney.com
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Creatiye
stand gut

Tone of
voice







What are people in the UK looking for in a holiday?

When thinking about taking a holiday in the UK, which of the following
descriptions best sum up the sort of holiday that would appeal to you?

Wildlife and nature
Trying local food and drink

Open space with no crowds

Inexpensive deals
Culture and heritage
Exploring the outdoors (e.g. trekking and hiking)

Loy
Family and child friendly

Sustainable/ eco tourism

Sports (e.g. golf, cycling, watersports)

Adrenaline and adventure (e.g. skiing, climbing)

None of these I 2%

The South has
all of this.
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Nature &
Outdoors
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The right segment...

S

Metropolitan

unbed seekers-18%

adventurers - 14%

Affluent group who
short, quick breaks to
switch off from day-to-day

life.

prefer

Affordable explorers -
12%

High end activity
aficionados- 18%

Exclusiveleisure
seekers-15%

Cost conscious
traditionalists - 20%
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Connecting with what they need and want.

Restriction

Escape the

Sustainable Wellness Safety

crowds

free

' v ' v v

Nature / Local /

UK Slow tourism Rural Outdoors / familiar/
Luxury comforting
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Activity plan

Hero creative campaign with a bold tone of voice and stand out brand:

Escape Starts Here

Month May / June July / August Sept / Oct Nov / Dec

Theme History & Heritage Coast to Coast Food & Drink
Qutdoors

Target UK Wide - Metropolitan Adventurers

Channels

Out of home Out of home
Radio Digital onl Radio
Digital & y Digital

PR stunt PR stunt

Always on product promotion / Year of stories activity

Digital only
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