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SCOTLAND STARTS HERE
LOOKING BACK ON THE PAST 6 MONTHS



What is Scotland Starts Here?

▪ Our face to the world

▪ Our marketing platform

▪ Consumer facing campaign

▪ Promoting tourism members of the South of Scotland to audiences across Scotland,          

the UK and Worldwide

▪ Creating awareness and building our image through content

www.scotlandstartshere.com @DiscoverSouthScotland #ScotlandStartsHere
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▪ What’s new

▪ New sections and landing pages

▪ PPC campaign

▪ In development

▪ Ridings and Marches page

▪ SWC 300 page

▪ Dedicated itinerary page
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WEBSITE & APP

App

Downloads >15,000

Website

Monthly Visitors 40,000





SOCIAL MEDIA

Facebook 07/2021 01/2022

Followers 10,500 37,000

Reach 250,000 800,000

Twitter 07/2021 01/2022

Followers 1,150 1,460

Reach 12,000 15,000

Instagram 07/2021 01/2022

Followers 2,400 5,400

Reach 9,000 205,000

200% increase in 

audience size

350% increase in 

overall reach



PRESS & PR
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DESTINATION & SECTOR MARKETING 
FUND
TELLING THE STORIES OF THE SOUTH
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▪ Seasonal photos and videos

▪ Series of short videos

▪ Winter e-book

▪ Press and PR

▪ 3 press trips

▪ 3 influencer trips

▪ Seasonal Travel Trade Brochure

▪ Paid promotion

▪ Promoting seasonal events

▪ Promoting what’s open in the off-season

▪ Promoting outdoor activities and ease of 

access

▪ Promoting the SSH app

OUR ACTIVITIES 



OUR STORYTELLERS & AMBASSADORS
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WHAT’S NEXT
PLANS FOR THE YEAR AHEAD



YEAR OF STORIES
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▪ New website sections

▪ Landing pages

▪ Product promotions

▪ Itineraries

▪ Blog posts 

▪ New content developments

▪ We want to collaborate with groups, event 

organisers, and storytellers

▪ Share SoS VisitScotland Destination Marketing 

Fund stories and experiences

#YS2022     #TalesOfScotland
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▪ Grow and share image library

▪ Make new images available to members

▪ Invite members to upload business photos

▪ Connect with locals, visitors and 

followers

▪ Invite public to participate 

▪ Run photo competitions

▪ Create image galleries for events and stories

▪ Travel Trade and Press

▪ Create dedicated galleries

▪ Share product photos and videos

CONTENT 
INITIATIVE



GET INVOLVED

▪Content initiative now open – upload additional 

business photos at 

upload.crowdriff.com/ssda-business-collector

▪Check out our gallery to access photos

▪Get involved on social through #ScotlandStartsHere
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THANK YOU 

VANESSA WEGSTEIN

Digital Marketing Manager

VANESSA@SSDALLIANCE.COM


