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Brand guidelines




Logo hierarchy

MASTER LOGO

South of Scotland consists of three logos.
The master logo, business to business (B2B)

logo and business to consumer (B2C) logo. SOUTH OF
SCOTLAND

The master logo is used to communicate
the South of Scotland brand, online in print
materials and signage.

The B2B logo is used in all communications

with businesses. Such as webinars, seminars | |

and presentations.
B2B LOGO B2C LOGO

The B2C logo is used in all consumer
marketing campaigns. This logo includes the

call to action tagline ‘Scotland Starts Here'. SOUTH OF SOUTH OF
SCOTLAND SCOTLAND

DESTINATION SCOTLAND
ALLIANCE STARTS HERE
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Main logo overview

The South of Scotland logo is the primary MASTER LOGO
visual element that identifies us.

The logo is bold and vibrant with a real
sense of direction and purpose.

The full colour ‘Master’ logo should be used
when appearing on a white background.

SOUTH orF
SCOTLAND
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LOgo versions

MONO-BLACK MONO-WHITE

Mono

The South of Scotland logo can also be
reproduced in a single colour.

The black and full-white versions of the
logo should only be used when appearing
alongside content that is primarily black
and white.

SOUTH orF SOUTH orF
SCOTLAND SCOTLAND
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LOgo versions

REVERSED

Reversed

The reversed version of the logo should only
be used over coloured backgrounds or over
images when it is not possible to use the full
colour logo on a white background.

SOUTH orF

SCOTLAND
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Logo sizing
and clearspace

It is important to keep the logo clear and MINIMUM SIZE CLEARSPACE
legible.

The minimum size of the South of
Scotland logo, for use in print or digital SOUTH orF
is 50mm/188px wide. This minimum size SCOTLAND

ensures that the full logo remains legible.

50mm/188px

SOUTH orF
SCOTLAND

Whenever you use the logo, it should be surrounded with clear
space to ensure its visibility and impact. No graphic elements of
any kind should invade this zone. The size of the clearspace is
taken from the height of the letter 'S
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Business to consumer
logo overview

B2C MASTER LOGO

The South of Scotland business to consumer
logo is to be used on campaign materials.

SOUTH oF
SCOTLAND

SCOTLAND
STARTS HERE

The minimum sizing and clearspace remain the
same as the South of Scotland master logo.

MINIMUM SIZE CLEARSPACE

SOUTH oF
SCOTLAND

STARTS HERE SOUTH orf
SCOTLAND

SCOTLAND
STARTS HERE

50mm/188px
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Business to consumer
logo overview

The full colour, mono, black and white
options are available.

MONO BLACK

SOUTH orF
SCOTLAND

SCOTLAND
STARTS HERE
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MONO WHITE

SOUTH orF
SCOTLAND

SCOTLAND
STARTS HERE

REVERSED

SOUTH orF
SCOTLAND

SCOTLAND
STARTS HERE




Business to business
logo overview

B2B MASTER LOGO

The South of Scotland business to business
logo is to be used in all B2B communications.
These include materials such as powerpoint
presentations, business to business emails and
teaching/training materials.

SOUTH orF
SCOTLAND

DESTINATION
ALLIANCE

The minimum sizing and clearspace remain the
same as the South of Scotland master logo.

MINIMUM SIZE CLEARSPACE

SOUTH oF
SCOTLAND

ALLIANGE SOUTH or
SCOTLAND

DESTINATION
ALLIANCE

50mm/188px
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Business to business
logo overview

The full colour, mono, black and white
options are available.

MONO BLACK MONO WHITE REVERSED

SOUTH oF SOUTH orF SOUTH orF
SCOTLAND SCOTLAND SCOTLAND

DESTINATION DESTINATION DESTINATION
ALLIANCE ALLIANCE ALLIANCE
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Colour palette

The colour palette used for South of Scotland
is bold, vibrant and positive.

Consistent use of these colours will contribute

to the cohesive and harmonious look of the
South of Scotland brand identity.
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PRIMARY COLOURS

Pantone 533 Pantone 396

cmyk: 90/75/729/60 cmyk:20/0/96/0
rgb: 31 /42 /68 rgb: 222 /221 /22
#1f2a44 #dedd16

SECONDARY COLOURS

Pantone Blue 0821 Pantone 345 Pantone 144 Pantone 144
cmyk:53/0/9/0 cmyk:45/0/40/0 cmyk:0/54/100/0 cmyk:46/0/90/0
rgb: 124 /203 / 221 rgb: 156 /207 /175 rgb: 242 /138 / 4 rgb: 159/198 /72
#7ccbdd #9ccfaf #f28a04 #9fc648

The secondary colours should be used sparingly to help introduce
a little variation and brightness to documents and graphics.




Colour tints

Tints of the primary colours can be used to COLOUR TINTS
provide variation but remain consistent with
the brand colours.

40% 30% 20% 10%

100% 90% 80% 70% 60% 50% 40% 30% 20% 10%
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Colour usage

Always make sure the colour contrast ACCESSIBLE COLOUR COMBINATIONS
is minimum AA compliant in terms of
accessibility. Here are examples on how
you can best use the colours together.

-y

Yellow on Blue Blue on Yellow White on Blue Blue on White

Yellow text should never appear
on a white background and white
text should not sit over a yellow
background.
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Typography

Typography plays an important role in PRIMARY LOGO TYPEFACE | FUTURA BOLD
our communication and overall tone.
Careful use of typography reinforces

rarmony mall communicaions, ABCDEFGHIJKLMNOPQRSTUVWXYZ

The typeface Futura Bold is used in the

South of Scotland logo and can be used a de efg h i i kI m n O pq rS'I'UVWXYZ

as a large display font in main headlines

Y 01234567890 "“#S%&'()* +,-./::<=>?

Futura is not a web-safe font so is only
used in our logo and in headlines across

prlnted materials. PRIMARY LOGO TYPEFACE | FUTURA BOLD OBLIQUE

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
01234567890 1"#S$%&"() *+,-. / 13<=>?
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Typography

The typeface Open Sans, is a Google PRIMARY TYPEFACE (DIGITAL) | OPEN SANS EXTRABOLD
font and has been selected for its simliar
appearance to Futura and to work across

both printed and digital materials. ABCDEFGH Ij KLMNOP Q RSTUVWXYZ

Open Sans is a flexible typeface with a range

of weights and styles and is used as our b d f h -1 kl

primary typeface apart from messaging a c e g I.l m n o p q r St uvwxyz
headlines on printed materials, where

01234567890 !"#$%&"()*+,-./:;<=>?

Open Sans ExtraBold and ExtraBold Italic
are used on messaging headlines as a
replacement for Futura on digital assets.

PRIMARY TYPEFACE (DIGITAL) | OPEN SANS EXTRABOLD ITALIC

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz
01234567890 "#S%&'()*+,-./:;<=>?
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Typography usage

Headline construction

When creating a new headline we must
follow the these rules to ensure the scale
and composition of our headlines are
consistent.

GREAT
HEADLINES

- START HERE

These rules apply to both printed and digital X
media regardless of which typeface you are
using (Open Sans or Futura).

< << <<

The height of the Italic/Oblique ‘STARTS HERE' text is
equal to the half of the height of the main text (X).

The spacing between the lines is equal to a quarter of
the height of the main text (Y).
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Typography usage

PRINT DOCUMENT

Futura Bold

TASTE-B

-STARTS HERE

Futura Bold Oblique

9 SECRET HERB GARDEN | LOTHIANBURN:

Open Sans SemiBold

A combination of Futura and Open Sans is used on printed media.
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WEBSITE (DIGITAL)

SOUTH oF Things to do Places;to go ‘Accommodation  More Opeﬂ Sans Bold
SCOTLAND o : .

Open Sans Extrabold

Open Sans Extrabold Italic

SOUTH or
SCOTLAND Experience Finder

Discover your perfect holiday

T
o’

Open Sans Regular

Only the Open Sans family is used on digital executions.




Typography

The Open Sans family is used across printed
and digital materials for the majority of text
such as sub headings, longer paragraphs
and body copy.
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PRIMARY TYPEFACE (DIGITAL & PRINT) | OPEN SANS

AaBbCc123 AaBbCc123

OPEN SANS EXTRABOLD OPEN SANS EXTRABOLD ITALIC

AaBbCc123 AaBbCc123

OPEN SANS BOLD OPEN SANS SEMIBOLD

AaBbCc123 A3

3pCc123

OPEN SANS REGULAR OPEN SANS LIGHT




Typography example

Futura Bold

Futura Bold Oblique

Open Sans Regular

Open Sans Regular

Open Sans Bold
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PRINT

MAIN TITLE

STARTS HERE

Subtitle style

Nam doluptas apellore cuscia volorio. Is et quia inciandae. ltaquid et ipis
quidempos plibusdae porehendis am, conecat emporestios molenimusci
abor adi des porporis sitatiasped moluptate verupit eum expero is ut
esOres alia volorro corumque nobitiam, solum, issim voluptiae nobis
quis audandiae rererum rem qui im re cus, sitatur? Henti ipsam remque
pro magnimpor si dolut quassi destist orepudi tiscipsant aut ut quatem
volorem quost omnis dis qui te num quat.

Section title

Rum ra doluptatent volut que aut es et reperferibus et vel eturernate

poreper itatas exero tem. Et aut odis sequo quis consers pisciet quiantur?

Quid modit ra nonsequae sunt recabore exped maximus, int raes enis

dolupta quibus, od et omnimus entias dollestis min praerspellat hilictotam

ant ute evendus reium atumqui tecum ipitium quia veliquia corem
sumquia temqui ullupta tatest, cuptaec eprorem estium fuga.

DIGITAL

MAIN TITLE

STARTS HERE

Subtitle style

Nam doluptas apellore cuscia volorio. Is et quia inciandae. Itaquid et ipis
quidempos plibusdae porehendis am, conecat emporestios molenimusci
abor adi des porporis sitatiasped moluptate verupit eum expero is ut
esOres alia volorro corumque nobitiam, solum, issim voluptiae nobis
quis audandiae rererum rem qui im re cus, sitatur? Henti ipsam remque
pro magnimpor si dolut quassi destist orepudi tiscipsant aut ut quatem
volorem quost omnis dis qui te num quat.

Section title

Rum ra doluptatent volut que aut es et reperferibus et vel eturernate

poreper itatas exero tem. Et aut odis sequo quis consers pisciet quiantur?

Quid modit ra nonsequae sunt recabore exped maximus, int raes enis

dolupta quibus, od et omnimus entias dollestis min praerspellat hilictotam

ant ute evendus reium atumqui tecum ipitium quia veliquia corem
sumquia temqui ullupta tatest, cuptaec eprorem estium fuga.

Open Sans ExtraBold

Open Sans ExtraBold Italic

Open Sans Regular

Open Sans Regular

Open Sans Bold




Image/photography style

The photography we use needs to capture
the beauty, quality and excellence when we
photograph food, products and historical
places, and the energy, excitement and fun
when we capture the indoor and outdoor
activities.

Having people interacting and enjoying

the various locations is important. When
showing landscapes and vistas then people
may be present (in the distance) but not
central as they will almost certainly distract
from the magnificence of the setting.

Regarding people. Landscapes and vistas
can work in two ways: The person/people
are near looking out over or interacting with
the landscape so the viewer feels part of the
group, or the person/people are set back in
the landscape making the scale of the place
Impressive.
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Photography, type and logo

Care must be taken when considering
composition. Wherever possible, the type
can interact with the image, helping to
provide depth.

The reverse version of the Business to
Consumer logo should sit on top of a crop of
the logo shape. The shape should be in the
primary blue colour and set to 80% opacity
or set at 100% opacity when the logo needs

to stand out more, for example if the image |
in the background doesn’t provide sufficient - ¥ 4

contrast. STARTS HERE

gggr.".j\ﬂb The logo sits on a

crop of the logo
shape in the corner.

g SECRET HERB GARDEN | LOTHIANBURN:
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Locator usage

Throughout our communications we use a
locator on our images to tag the attraction
and its location.

The arrow for the locator is taken from
the style of the logo and should always sit
alongside the name of the attraction and
the name of the nearest town and should
be replicated consistently across

all communications.

SOUTH orF
SCOTLAND

g SECRET HERB GARDEN | LOTHIANBURN:

Attraction name. Town.
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Application

Social media 20:09 7 -

@ DiscoverSouthScotland —_—
i . : - P 2hrs - &

Social media post examples using consistent © ‘lwstagnam Y

t h History and heritage starts here.

YPEBtapy: @ DiscoversouthsScolland http://scotlandstartshere.com

The Open Sans

typeface is
used across all
Q12 1Share § = digital media.
The Open Sans H*ISTO o T _
typeface is “STARTS HERE 0Y Like (J) Comment &> Share
used across all
digital media O QY l/—\l

1.984 likes

ScotlandStartsHere #midlothianandborders
#rosslynchapel

9 MINUTES AGO - SEE TRANSLATION

A Q B O L
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Application

Brochures/Flyers

This leaflet is an example of how all of the
South of Scotland brand elements can be
used together to create a document that is
consistent with all of our printed and digital
materials.
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SOUTH oF
SCOTLAND

THE LAST THING
YOU EXPECTED

STARTS HERE

i m Tyne~Esk fcotatinii ]
@LEADER E:’m;;m‘ €

TRI-FOLD LEAFLET

History & Heritage

Rosslyn Chapel

Abbotsford - The home of Sir Walter Scott
Floors Castle

National Mining Museum

Traquair House, Grounds and Brewery
Mary, Queen of Scots House

Hermitage Castle

Arniston House

Thirlestane Castle

0. Borders Textile Towerhouse

= O 00N UTAWN =

Food & Drink

11. The Borders Distillery

12. Born in the Borders - Visitor centre, brewery and more
13.  Cocoa Black - Chocolate and Pastry School & Boutique
14. Secret Herb Garden and The Old Curiosity Gin Distillery
15.  Glacopazzi's - Award winning fish and chips and ice cream
16. The Paper Mill - Restaurant & Bar, Gin & Beer Festivals
17. Restoration Yard - Dalkeith

18. 1881 Gin Distillery and School

19. Rutherfords Micropub

20. Teviot Smokery and Watergardens

Hidden Wonders

21. Famously Hawick

22. Snorkel Trail and Scuba Diving

23. Beirhope Alpaca Trekking

24. Edinburgh Butterfly & Insect World

25. Stewart Brewing

26. Gunsgreen House - Smugglers Trail
27. Robert Smail's Printing Works

28. The Jim Clark Motorsport Museum

29. St Abb's Head National Nature Reserve
30. The Mainstreet Trading Company

Active & Outdoors

17. Dalkeith Country Park*

32. Glentress 7stanes - Mountain biking**

33. The Roxburghe Shooting School of Excellence

34. Midlothian Snowsports Centre

35. Lasswade Riding Centre

36. a) Dawyck Botanic Garden and b) Kailzie Gardens
37. a) St Abbs and b) Eyemouth Rib Trips

38. Rock UK Outdoor Adventure Centre - Newcastleton
39. St Mary’s Loch

40. Melville Golf Centre, Driving Range & Course

* Restoration Yard is located at Dalkeith Country Park
** There are 2 locations - a) Peebles and b) Newcastleton

ONLY A SHORT DRIVE INTO THE AREA FROM THE CENTRE OF POPULAR DESTINATIONS:

Edinburgh - 20 mins | Berwick-upon-Tweed - 10 mins
Carlisle - 60 mins | Newcastle - 60 mins | York - 2.5 hrs

EDINBURGH

ansse,, Al
<« Glasgow =" 17 <
15
40 37b
34 14 74 haikeith
] 35 4/ Eyemouth
8 ¢

-nu.......

# A68

:'= Duns
{‘A7 9 Berwick-upon-Tweed
“‘ Lauder River Tweed
13 1832 '
48 % Coldstream
| 364 Peebles 5 Gala"S'hiPh 2 14 319
RiYer Tweed imnerleithen ) A Kelso
Melrose R\verTweed33
A7 2 o Al
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y ,
. Jedburgh
River Tweed 1 1
10
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Newcastle
A68
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SOUTH oF

SCOTLANDSTARTSHERE.COM D SCOTLAND




Thingstodo  Placestogo Accommodation More L,/ Open Sans Bold

Application

SCOTLAND

DOWNLOAD THE APP

Website

South of Scotland website.

Open Sans ExtraBold

Open Sans ExtraBold Italic

Open Experience Finder
Discover your perfect holiday

Home MNature & Qutdoors

Discover adventure Open Sans Light

Apparently we had reached a great height in the atmosphere, for the sky was Open Sans Regular
a dead black, and the stars had ceased to twinkle. By the same illusion which
lifts the horizon of the sea to the level of the spectator on a hillside, the sable
cloud beneath was dished out, and the car seemed to float in the middle of
an immense dark.

Cycling

Nature & Qutdoors
Scotland Starts Here / Brand Guidelines
Apparently we had reached a great height in the atmosphere,
far the clvwac a dead hlarck and thea etare had reacad oy




Application

Signage

These pull up banners are an example of
how all of the South of Scotland elements
can be used together to create a document
that is consistent with all of our printed and
digital materials. As these elements are used
for both business to business and business
to consumer the master logo shoud be used
in all signage.
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SOUTH oF
SCOTLAND

ADVENTURE

STARTS'HERE

Find out more...

SCOTLANDSTARTSHERE.COM »

(@ SCOTLANDSTARTSHERE

W | Scottish Government Scottish Rural
> < Riaghaltas na h-Alba Development

gov.scot Programme

Tyne~Esk
LEADER
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SOUTH orF
SCOTLAND

AOSYVH YD1 LVd140d J.a¥

THE WONDERS
ON YOUR
DOORSTEP

STARTS HERE

Find out more...

SCOTLANDSTARTSHERE.COM »

(@ SCOTLANDSTARTSHERE

W | Scottish Government Scottish Rural
> < Riaghaltas na h-Alba Development
gov.scot Programme

Tyne~Esk
LEADER

R




Application

e

reeo conen WHERE DOE'
The intro and outro overlay uses the blue wm/ \ \\ :
shape at 80% opacity and can be used as an | c U L I NARY

overlay for titles and end frame graphics.

A slide in or out can be used to transition to
and from the overlay. LA \\,w

The locator arrow can be scaled in a
‘pointing’ action but does not need to have
animation applied. Locator copy follows the
same rules as static media.

Headlines over footage is acceptable, but
please ensure the shot allows for legibility.
A slight grade can be used to increase
contrast.

Footage | | should be d i and | ‘ % f SOUTH or
00 ageln gengra should be dynamic an ,- SCOTLAND

engaging. Moving shots are preferred to
static shots. Shots with a clear subject, a
sense of scale, movement, rich colour, and a

strong sense of place are ideal. .t
g 7Stanes Glentress | Peébllg'sﬂ""

>
h
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Application

Merchandising

The South of Scotland master brand logo
can be applied to various merchandise.

SOUTH orF
SCOTLAND

SOUTH orF
SCOTLAND

F |
#

SCOTLANDSTARTSHERE.COM l:>
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