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THE IMPORTANCE
OF

Experiential Tourism allows the
visitor to immerse in a sense of HOW CAN THISTOQ L
place and connect with locals, HELP YOUR BUS

heritage, culture, the uniqueness of

a place, and leave with an emotional s too|kt| 's Creured
; " to give you |de ut how to
connection worth talking about. devel eliver and promot V
An ‘experience’ actively involves visitors able visitor e -
so they can feel special and have the kit will enabl te
opportunity to engage with local culture and INEss OPPOVtU”'t'g' ng the
connect with a place, its people and stories. arket trend forgqgperig#fial travel.
When people travel, they no longer want to& It provide Q‘h
just ‘see’ a place; they want to live it, h inf tén;
it, touch it, become part of it.
Q can adopt t cotland s
Authentic visitor experienc rlences Start H x|e for
opportunity for touris es to go your marketin LQ
beyond delivering conv al tourism
products based 0 ds’and services. ' How to m ing tourism
This means re the traditiona produ viding engaging
approach lng visitors imm ble experiences.
exper connect with pl
ai ?er understandl re they “ promoting your
Ql eriences.
iving visito isti e and
elling reason % @
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