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Providing insight on the trends and drivers of Scottish tourism activity

is one of our key objectives at 56 Degree Insight

Scottish holidays in 2023: another year of uncertainty?

With an absence of information on how
the Scottish population felt about
holidays and travel during lockdown in
Spring 2020, we launched the Scottish
Tourism Index to try to fill this
information gap for tourism businesses

5 nationally representative surveys of the
Scottish population were run between
May 2020 and March 2021 ensuring we
could see how attitudes and behaviours
evolved.

Last year, we relaunched the STlon a
guarterly basis to provide a much needed
barometer of Scottish consumer
attitudes, plans and behaviours based on
a representative sample of 1,000 Scots.

Today, we focus on the results from the
15t 2023 survey wave (late January).
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The impacts of the
cost of living crisis




As a nation, we are considerably less optimistic about the year ahead than we were at this point last

year with the cost of living crisis a key concern. We also have concerns about the NHS, climate
change, energy costs, Independence and the war in Ukraine at the forefront of our minds.

LEVELS OF OPTIMISM FOR THE YEAR AHEAD THE ISSUES OF GREATEST CONCERN
- JANUARY 2023 VS JANUARY 2022 I FOR SCOTS - LATE JANUARY 2023 I

LESS OPTIMISTIC MORE OPTIMISTIC

Why? Why?
19% - Rising costs of living / prices I look on bright side / am an optimist - 4%
5% - General worries / life is a struggle Personal situation changed / improved - 4%
5% - Personal finance concerns/ debt Fewer Covid restrictions / end of pandemic - 3%
5% - General concerns over UK Government New job/ improved work situation - 2%
3% - National issues - everything going downhill New year ahead - 2%

3% - Economic recession/ businesses closing
2% - Ukraine war / Putin

o
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But it is the cost of living crisis that is dominating our thoughts — 86% of us are more concerned about / 50““" \

managing our personal finances than a year ago, with three in ten financially struggling. Heating our scottISh J

homes and paying bills are key concerns and ae impacting how we are feeling emotionally

PERSONAL FINANCES - HOW WE ARE FEELING AND COMPARISONS WITH A YEAR AGD

\mmm nlu

THE IMPACT OF THE COST OF LIVING CRISIS ON WELLBEING AND SPECIFIC WORRIES ITS GENERATING

MucH
MORE €
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fiohE €——CONCERNS ABOUT RISING COSTS > S5

| AM VERY
COMFORTABLE FINANCIALLY

| AM RELATIVELY

COMFORTABLE FINANCIALLY

| RARELY HAVE MONEY FOR
LUXURIES BUT CAN NORMALLY

PAY FOR ESSENTIALS

| CAN ONLY JUST AFFORD MY
COSTS AND OFTEN STRUGGLE

TO MAKE ENDS MEET

| CAN'T AFFORD MY COSTS

EGREE
IREGHT

AND OFTEN HAVE T0 GO
WITHOUT ESSENTIALS

@

A BIT WORRIED A MAJOR WORRY

Heating my home a1% 40% 81%

- 75%
Putting food on the table 38% 20% 58%

My pension will be OK 37% 20% 57%

Paying the rent or mortgage 28% 22% 50%
— 50%
My job security 25% 3 40%
Losing your home 19% 15% 34%
A MAJOR IMPACT A BIT OF AN IMPACT
78% 31% 47% Levels of overall happiness

76% 33% 43% Levels of frustration
76% 35% a1% Stress levels
70% Mental health

59% 20% 39% Anger levels
53% 17% 36% Physical health

Scottish holidays in 2023: another year of uncertainty? 6
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We are much less likely to eat out, take days out or be planning holidays — and we’re much more :ﬂ"'

likely to be turning down the thermostat, switching off lights, buying cheaper brands and shopping ‘lo

in discount stores. And over a third of us are having difficulties sleeping i

BEHAVIOURS - WHAT ARE WE DOING LESS THAN A YEAR AGO BECAUSE OF RESTRICTED FINANCES

EATINGOUTIN LEISURE DAYS 0UT - ATTENDING THEATRE,  GiuiNG - ING TO LIVE
L g o LANNING TENDING THERTRE.  GIVING DONATIONS RINKING T i
CAFES ETC. Iilzmsmu ETC) HiloHYs FESTIVALS 15 BiARTY Tt RUGBY)

BEHAVIOURS - WHAT ARE WE DOING "/ RE THAN A YEAR AGO BECAUSE OF FINANCIAL CONCERNS

TURNING DOWN THE BUYING CHEAPER SHOPPINGIN  1aviNG DIFFICULTIES  SPENDING TIME
HERMOSTAT Pn%arl'llﬂ‘aw#ns DISCOUNT _  "5i EEDING AT NIGHT & JORS EXERCISING

o
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So what are the Scottish
tourism prospects for
2023?



Firstly, globally, there are a range of trends which need to be on our radar....

------ . _t Reasons to leave home will persist: What will be important?

/ = Escape the frenetic
everyday

.= Recharge our emotional
/| batteries

= Cultural immersion

= Pursue hobbies, learn
new skills

= Hang out with friends

-
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= Attend events, concerts, festivals

= Space: outdoors —rural — activities

= Value for money — but also
‘Save and Splurge’

= Flexibility: cancellations, refunds

= Accessibility: easy to find,
book, & reach

= Balance between technology
and personal: efficiency vs.
reassurance

FREE DATE

\NGE

= ‘Bleisure’ — long stay working
rentals

= Use of third party travel agents
to provide cover & reassurance

Scottish holidays in 2023: another year of uncertainty? 9



The importance of sustainability and ‘eco choices’ continues to grow —and are linked
to a desire for local food and drink and authentic experiences

Sustainability ) Authenticity
Almost a third of Scots O Real, authentic experiences

factor in green credentials make visits much more
when choosing their enjoyableto most Scots
accommodation (31%)

LocalFood
and Drink

O Six in ten choose places to O
0 eat that source localfood 0
and drink

Scottish holidays in 2023: another year of uncertainty?



To understand trends for this year, it’s important to understand the context by looking
at the holidays taken by Scots last year

Where? Specific Destinations When?
2022 - taken In Scotland HIGHLANDS 13%  BORDERS 4%
EDINBURGH 8% PERTHSHIRE 4%
BLASGOW 7% FIFE 4%
45%

LLOMOND, ARGYLL 6%  ABERDEENSHIRE 35
ISLANDS 6%  ANGUSGDUNDEE 3
AYRSHIRE 4%  DUMFRIESGBALL 3o 2% 12% | n n

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dpec

2022 - taken to other UK
&l a NW ENGLAND 7%  MIDLANDS 4%
2l 28% LONDON 6% SE ENGLAND 2%
NE ENGLAND 6%  WALES 2% ﬂ ﬁ H H
SW ENGLAND 5% NORTHERN IRELAND 1% mmmnﬂ mmm

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

°

YORKSHIRE 4%
of Scots adults 2022 - taken to Europe
took at least one SPAING ISLANDS  16%  PORTUGAL 3%
holiday in 2022 2% 33% FRANCE 6%  NETHERLANDS 2%

7% | 7% 6%
= e Lt = ol
GREEGE6|SLANDS 3% GERMANY 2% Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

2022 - taken long haul

USA 4% SOUTH AMERICA 1%

@ CANADA 2% SOUTH AFRICA 1%

% 1 0% ASIA 2% SOUTHEASTASIA 1%
e 1 g R 1% AENFMLNILN o] = RPN -~

AUSTRALIA 1% Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec



This year, the proportions expecting to take Scottish holidays are down on last year — with
European and longer haul destinations showing recovery. However, the lead times for
booking should be borne in mind — with last minute breaks in Scotland always a possibility

2 ADVANCE BOOKING TIME
2023 - anticipated In Scotland HIGHLANDS 0% DUMFRIESBBALL 3% WU NOTEE AVERAGE
ISLANDS 10%  AYRSHIRE 3% JusT BEFORE 2 3 MONTHS
ofs«.:u;;nun:lhg);::ako EDINBURGH 6%  FIFE 3% 1-2 Weeks [0
s, e 35% L LOMOND, ARGYLL 6%  ANGUS & DUNDEE 3% 1 MONTH
Already 6% GUASBOW B £ 2-3 moNTHs EZZ
taken holiday 5%  BORDERS 3% 4-5 MoNTHS [0
Holiday() PERTHSHIRE 4%  ABERDEENSHIRE 2% 6+ MONTHS 22NN
LI 2023 - anticipated to other UK
" WouLp NoT [§2%  AVERAGE
NW ENGLAND 9%  MIDLANDS 3% JUSTBEFORE 2% 3.5 MONTHS
sl a 24% LONDON 6%  SEENGLAND 2% 1-2 WEEKS
(1 NE ENGLAND 5% . 1 MONTH
8 WAL 2% 2-3 MONTHS
SW ENGLAND 4%  NORTHERN IRELAND 2% 4-5 MONTHS
Definitely YORKSHIRE 3% 6+ MONTHS
Wi
2023 - anticipated to Europe
SPAIN & ISLANDS  19%  TURKEY 3% JUV;'T";LE'L::; : "% AVERAGE
5 %
o FRANCE 7% CYpRUS 3% 12 WEEKS S MONTHS
. :' 36% ITALY 6%  GERMANY 3% 1 MonTH EZE
et 2-3 MONTHS
GREECE & ISLANDS 5% CROATIA 3% 4-5 MONTHS
PORTUGAL 4%  NETHERLANDS 3% 6+ MONTHS

2023 - anticipated long haul
WouLp Nor J§ 2% AVERAGE

USA 5%  SOUTHAMERICA 1% JUST BEFORE 2% B MONTHS
® CANADA 2%  SOUTH AFRICA 1% 1-2 WEEKS [ 2%
ASIA 2%  SOUTHEASTASIA 1% 1 monTH (28
e & 1 20/0 L& 2-3 months (A
MEXICO 1%  OTHER 2% 4-5 MoNTHS EZ2

AUSTRALIA 1% 6+ monThs



Overall, at this stage, a decrease in holiday taking is likely amongst Scots, reflecting the current
cost of living crisis —with domestic breaks likely to suffer at the expense of continued recoveryin
international travel (inbound tourism to Scotland may also therefore increase)

’/lF
520, o
%HUUDAYS/BREAKS-LUNG HAUL @ 81% w +1%



A number of issues will impact on potential holiday taking amongst Scots this year—
however economic barriers are key

WHAT WOULD HAVE A MAJOR IMPACT ON HOLIDAY DECISIONS AND CHOICES IN 2023?

Cost of living Inflation Increasing  Cost of overseas c°’th°f':g"‘°’t'ﬁange of economic UK Rail AND REMEMBER.........
increases increases f‘oei bms oldays) " yncertainties disroption
& © T — Ny ARE LESS LIKELY
b A s I ok T0 BE PLANNING
é E g g Eg ‘ i ’3"\# ‘kw—;{\_ N : (13% MORE LIKELY)

43% 34% 33% 29%  28% 24% 17%

ARE LESS LIKELY

O/p 0 BE TAKING
0 LEISURE DAY TRIPS

Dusroption at  Ppoor exchange Increases in UK political Covid / Worries about Climate change (9% MORE LIKELY)
airports rates mortgage rates bility pandemuc Ukraine war concerns
- H ﬁ i, bro— w
i 4 ke - .}' TEN ; - ARE LESS LIKELY T0
W o e v —— - BEAT OUT IN
- » 4 : T T ?ﬁ . m ‘ /? 560/ O RESTAURANTS
16 /o 16% 16% 14% 13% 13% ll% (7% MORE LIKELY)



INFORMATION SOURCES USED BY
SCOTS PLANNING A SCOTTISH
HOLIDAY OR BREAK IN 2023

HIEESTACE EARLY PLANS FOR EASTER

SPENDING TIME WITH THE FAMILY AT HOME

VISIT FRIENDS AND FAMILY FOR THE DAY

TAKE A HOLIDAY/BREAK IN SCOTLAND

USE THE TIME FOR DIY IN AND AROUND THE HOUSE
TAKE LEISURE DAY TRIPS FROM HOME

USE THE TIME TO VISIT GARDEN CENTRES/GARDENING
TAKE A HOLIDAY/BREAK ELSEWHERE IN THE UK
VISIT FRIENDS AND FAMILY OVERNIGHT

TAKE A HOLIDAY/BREAK IN EURDPE

TAKE A HOLIDAY/BREAK FURTHER AFIELD

Family/friends recommendation

Web: Online Review Sites
Web: Accommodation in the area
Web: Things to do in the area

Web: General sites about the area

H
3

Web: General travel sites

-~
N

Social media

@
N

visitscotland.com

w
P

Travel apps on my phone

[
S

=
2
3
o
8
5
z
S
2

£

Tourist brochures 8
Guidebooks 7%

Newspaper travel sections

Travel magazines

O X
"L =
S N
G C

C

. Noinformation sourcesused _ _
- trip based on previous experiences ~ () 7/,




There is a division of opinion amongst Scots about the merits of the introduction of a tourist tax.
And without clear messaging of how the income would be applied to benefit the local tourism

economy, there is athreat that tourists may choose to visit alternative destinations

Extent to which a Tourist

Legislation has been passed
which means that in the next 4
lor 5 years (unlc;x the .
egislation is subsequent

"gmmd)' Scottish local y Strongly oppose Tend to oppose Unsure Fairly supportive Very supportive
authorities will be able to : ~— 4

introduce a Visitor Levy - also
known as a ‘Tourist Tax'. This
is an additional charge to
people visiting (staying
overnight) in a destination as
tourists.

~"

{57% amongst
% residents of
Edinburgh)

It is anticipated that the
revenue generated from such a
visitor levy would be

reinveste Local authorities
into the local yubh’c realm,
local tourism infrastructure
and promotion of the
destination. This is similar to
how the local visitor taxes
charged in hotels and in other
types of accommodation across
much of Europe and the US are
spent.

"l feel as though thi
& slightly unlakr asl
s already expensivel
cnough to travel let
Jooe book hotely”

"l feel that it's a good ea)
we are charged this in
many other Europear
ountries when we travel’

"1 think its 2 2 good thin,
vher countries do this and
Bf its put back into the loca
OOy its & good thing”

1 don't leke this idea ot all
Domestic holidays ar
xpensive enough’l

“It soutwds like
4 good idea to
penciate more
moncy for the

Well It would put me off
think | would choose to
soliday in the Lake District
st Ireland where 1 woald not

10% i very good idea as kong as the ta
s not too high and it is explained
here the money is golng and what
benefits the extra revenue will
srovide the local area’

i Jo not think scottish

to pay for staying in
here owin countrty”

Trmpact if 8 Tourist Tas wi in plece in o Scottih destisation

Larip Ity Nodifferends Mare likely

Lo wi il Ident know 1o ikl

& 4
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With four full waves of the Scottish Tourism Index in 2022, we have lots of metrics at our disposal [ 50

ohrism-
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to be more accurate in our predictions for the year ahead...... !‘s'(coul!isa!‘)

PREDICTING FUTURE TOURISM BEHAVIOURS:
<" THE FORECASTING POTENTIAL OF THE SCOTTISH TOURISM INDEX

Scotland's
Viewpoint SCOTTIN ToSM MSEX SEOTTISH TousISM NDEX SCOTTISH TouRisM Mo SCOTTISH Toumsu hoEx
LATE ApAn. 2022 EARLY AususT 2022 LATE BCTOBER 2022 JANUARY 2023
N teken
WO - -

Proportions of Scots taking holidays - ANY DESTINATION in 2022

w12 = D~ IEEO - IO« 70

tions of Scots taking holidays - WITHIN SCOTLAND in 2022

0 e e £ e i i s e
s - D . T A R T AR T e 1
T o g At

SCOTLAND
Mgl W o () 3%
R
e [ @D 1%

Liomend bt 3 o 09 2%
e R A%
arsee o 0D 1%
oo B QD 1%
renaee WS O
O 1%
e L~ b
AnpisaOundes i (T
Ourtees 8 Gatiowsy i (T

e
SR
2
o [ €D N CD - WO Q@ w% EEEw
rions of Scots taking holidays - TO EUROPEAN DESTINATIONS in 2022 ot b .‘»E'm
EUROPEAN o 2%,
e L @D EEEN O 3a%

oesmmnons B0 @D 1% o o 10%
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Scottish Tourism Index - October 2022

ALTHOUGH NEARLY THREE QUARTERS OF SCOTS ARE TAKING HOLIDAYS IN 2022, THIS IS STILL

LOWER THAN PRE-PANDEMIC LEVELS AS THE COST OF LIVING CRISIS IMPACTS START T0 BITE

S [(EEEETEL
073 TOOK THEIR SGLIDAYS 2 mummmw-m
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FROM COvID 10 COST OF LIVING:
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} The extremely negative impacts of the current cost of living crisis have never been more apparent - — : P22 tatng by 4 — '“ ——
&m&dillln‘uh:bumnwddurlm‘ from how we feel on a daily basis to major : it —— n TC_'iii iii
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Scotland's Viewpoint - October 2.
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www.56degreeinsight.com/Scottish-tourism-index
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