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LAND SIZE:
103.000 sq. km.

POPULATION:
390.000 people
3,5 per sq. km

LANGUAGE:
Icelandic

CAPITAL:
Reykjavík

CURRENCY:
The Króna

CLIMATE, 
REYKJAVÍK
January -1°C 
July  11°C



Promote Iceland established - Inspired by Iceland

Tourism third largest foreign revenue generating industry
Visitors per year - 500.000 - mainly during summer
Eyjafjallajökull eruption - crisis communication

2011 - 2015 
Increase awareness of Iceland as a year-round destination
2011 - three airlines flying all year round

20-30% increase in tourism - most off season!
Road Map for Tourism - Long Term Tourism Strategy
Tourism Site Protection Fund
Tourism the largest revenue generating industry
Decrease in bednight growth in the regions

2010 



Changes in marketing tactics

In line with changes in marketing strategy, we also
had to adopt different marketing tactics. This
included: 
• No more campaign related activites focused on 

summer – essentially all our marketing budget
was directed at off-season tourism.

• No more summer related activites and images in
marketing material

• No more „top destinations“ in marketing images
and messaging. Focus on developing new
interesting destination outside most visited areas. 





Growth in all regions & lower seasonality

Responsible Travel Behavior & Tourism

Destination Management Plans in all regions (DMP)

2019 - end of a rapid growth period
16 airlines all year around (26 summer)
53 destinations during winter in 2019

High NPS (Net Promoter Score) - 75 points

2016 - 2019 



Here the weather can change quickly, from nice and sunny to 
sleet and gale-force winds in a matter of minutes. However, 
since Iceland has such a short summer each year, we cannot let 
a bit of bad weather ruin our good times! Here we are always 
prepared, whatever the weather.
  - From a local tourist company website

No one travels to Iceland 
for the weather

Be honest about 
what your destination is









Towards Sustainable 

Tourism







2022



Ensure sustainable growth 
in Icelandic tourism in all 
regions driven by quality 
and professionalism





Sometimes you don‘t know what you need until you

LOOKS LIKE YOU NEED ICELAND

NEED IT


