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“PEOPL _u’T BUY VICES. THEY
BUY STORIES, MAGI;
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@ 1. Mass to Niche 5. Be Entrepreneurial
2. Move the Decimal Point @ 6. Purpose-Driven
3. Quality over Quantity 7. Always Prepared

4. 6 E’s - Everywhere @ 8. Feeling Alive

Entice — Enter — Engage - Exit — Extend - Everywhere /A










- T







EXPERIENCE
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JOURNEY OF ruvwn EXPERIENCE

“INCREDIBLE"

JOH.\'NIE,}:WALKER
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EXPERIENCE

NIXOLOGY

& MAGIC

Book the

“MAGIC" JOURNEY OF FLAVOUR EXPERIENCE
“INCREDIBLE"
JOHNNIE;‘:WALKER
@ Tripadvisor PRINCES STREET
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WHERE ARE YOUR GUESTS VISITING FROM? (@ * Explore —

Top location

United Kingdom

By country v
Top 10 countries % of Guests
United Kingdom 49%
United States 25%
Canada 3%
Australia 3%
Ireland 2%
India 2%
Germany 1%
Brazil 1%
Mexico <1%

Netherlands <1%
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