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Our goal? To become a world-class activity destination 
with a sustainable, year-round offer that also brings 
richness to those who live and work here.



Marketing & 
promotion  

Shaping ‘brand Tweed 
Valley’





Tourism infrastructure  
Meeting the needs and 
expectations of visitors 
and local communities



Events & festivals

Driving visitor numbers



Support and advocacy
Visitor ‘charter’ welcoming responsible visitors



Looking ahead … the next five years



Priorities …
did we mention infrastructure?



Thank you for listening
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